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Key consumer 
insights

ÅNike cares about youth cause alignment

Å87% more likely to buy/boycott

Å91% of people will switch to a brand 
that's cause aligned



Primary Target

Åñ160,000 kids donôt 
go to school each 
day due to bullying

ÅParents with kids 
2nd-8th grade

ÅKids in elementary 
school



KIND IS 
COOL. 
JUST DO IT.



Opens on a school parking lot in black and white, on a spilled backpack and a 

kid sadly putting their things away.  Then another student appears, helps pick 

up the backpack, and reaches out their hand. The video becomes colorful as 

they walk off together. At the end ñKind is cool.ò, then ñBe kind.ò, and then 

ñJust do it.ò flashes across the screen.

ANTI-BULLYING 
VIDEO




