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Agenda

AKey Consumer Insights
APrimary Target

AVideo Concept

APrint Ads

APR Concept

ASocial Media Concept
AWebsite Popup




ANike cares about youth cause alignment

Key consumer A87% more likely to buy/boycott

INS| g hts A91% of people will switch to a brand
that's cause aligned



Primary Target

Ai160, 000 |
go to school each
day due to bullying

AParents with kids
2nd-8th grade

AKids in elementary
school
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O)\'2ns o »=.sc el L, avlag lot In black and white, on a spilled backpack and a

kid sadly putting their things away. Then another student appears, helps pick

up the backpack, and reaches out their hand. The video becomes colorful as

t hey wal k off together. At the end nKi
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